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Pengaruh Kualitas Layanan, Harga, dan Lingkungan Fisik Terhadap 
Loyalitas Konsumen melalui Kepuasan Konsumen pada Taberu 






Penelitian ini bertujuan mengetahui pengaruh kualitas layanan, 
harga, dan lingkungan fisik terhadap loyalitas konsumen melalui kepuasan 
konsumen pada Taberu Ramen di Surabaya.  
Penelitian ini mengambil 150 responden sebagai sampel, dengan 
karakteristik: dalam 1 bulan terakhir pernah makan di Taberu Ramen 
Surabaya minimal 2 kali, berusia minimal 17 tahun, berdomisili di 
Surabaya, dan berjenis kelamin laki-laki atau perempuan. Data 
dikumpulkan dengan instrumen kuesioner dan teknik analisis data yang 
digunakan adalah SEM (Structural Equation Modelling) dan menggunakan 
program LISREL. 
Kesimpulan dari hasil penelitian ini adalah terbukti adanya pengaruh 
kualitas layanan, harga, dan lingkungan fisik secara positif dan signifikan 
terhadap loyalitas konsumen melalui kepuasan konsumen pada Taberu 
Ramen di Surabaya. 
Saran yang diajukan dari hasil penelitian ini diharapkan bagi 
penelitian selanjutnya menjadi acuan dan masukan serta menumbuhkan 
minat memperdalam studi untuk meningkatkan kepuasan konsumen dan 
loyalitas konsumen. 
Saran praktis dari hasil penelitian ini diharapkan manajemen restoran 
harus lebih meningkatkan kualitas layanan, harga serta lingkungan fisik 
untuk meningkatkan kepuasan konsumen dan loyalitas konsumen. 
 
Kata kunci: Kualitas Layanan, Harga, Lingkungan Fisik, Kepuasan 




The Effect of Service Quality, Price, and Servicescape on Consumer 







The aim of this research is to investigate the effect of  Service 
Quality, Price, and Environment on Consumer Loyalty through Customer 
Satisfaction for Taberu Ramen in Surabaya.  
This research took  150 respondents as a sample, the characteristic 
is who ever ate at least twice at Taberu Ramen in Plaza Surabaya in the last 
month, who consisted of people above 17 years old, live in Surabaya, and 
their gender are male or female. Data were collected by questionnaire. The 
analytical data technique that is used during this research is SEM 
(Structural Equation Modeling) and it also used LISREL program. 
The conclusion is that it is proven that there are effects of a positive 
and significant service quality, price, and servicescape toward customer 
loyalty through consumer satiscation for Taberu Ramen in Surabaya. 
Suggestions put forward is the results of this study are expected to 
be a reference for further research and input as well as the growing interest 
in deepening the study to increase customer satisfaction and customer 
loyalty. 
Practical advice from the results of this study are expected of 
restaurant management should further increase the service quality, price 
and environment to increase customer satisfaction and customer loyalty. 
 
Keywords: Service Quality, Price, Servicescape, Customer Satisfaction, 
     Consumer Loyalty 
 
 
